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CPBN: PROFILE
The Connecticut Public Broadcasting 
Network (CPBN) is dedicated to adding 
value to people’s lives through high-quality 
educational programming and services that 
inform, educate, entertain, and inspire audi-
ences in Connecticut and beyond. CPBN’s 
parent company, Connecticut Public 
Broadcasting, Inc., is a 501(c)(3) nonprofit 
organization with a $18 million operating 
budget.

CPBN – whose unique media properties 
are comprised mainly of Connecticut Public 
Television (CPTV), CPTV4U, and CPTV 
Sports as well as WNPR/Connecticut Public 
Radio – is the state’s only locally owned 
media organization producing television, 
radio, print, and Internet content over a 
variety of media channels for distribution 
to Connecticut’s wide-ranging and diverse 
communities. Production studios and corpo-
rate offices are headquartered in Hartford, 
with an additional radio studio based in New 
Haven.

CPBN is licensed to operate four digital 
television channels, two cable television 
networks, and five radio stations. CPTV 
and WNPR serve the entire state of Con-
necticut as well as areas of Massachusetts, 
Rhode Island, and New York – reaching an 
estimated 450,000 television viewers and 
240,000* radio listeners each week.

As the exclusive statewide, community- 
supported public broadcasting network, 
CPBN serves its audiences with an array of 
news, public affairs, children’s, educational, 
and entertainment programming. This 
programming ranges from the landmark 
national children’s series Barney & Friends, 
which CPTV brought to PBS in 1992, to 
WNPR’s original award-winning radio series 
The Faith Middleton Show. 

The organization also has a joint publishing 
venture with Connecticut Magazine. In ad-
dition, CPBN has a robust online presence 

and reaches deeper into the community 
through educational programs and initia-
tives, live concerts, family events, in-studio 
“town hall” meetings, and documentary 
screenings.

* WNPR audience figures are provided by 
Arbitron and RRC; New York & Hartford-New 
Haven-Spring 2008. 

HISTORY
Five decades ago, a group of 
motivated and eager individu-
als came together around a 
common goal. They sought to 
enrich people’s lives through 
high-quality, educational 
programming that would be 
equally accessible to all 
Connecticut citizens through 
the exciting new medium of 
television. Institutions like 
the State of Connecticut and 
Trinity College supported this 
goal of community outreach 
through public broadcasting.

In 1962, the Connecticut 
Educational Television Station 
began broadcasting in black 
and white from the base-
ment of the Trinity College 
Library in Hartford. With a 
single videotape machine, 
11 staff members launched 
what soon would become 
Connecticut Public Television 
(CPTV). In 1978, Connecticut 
Public Radio (WNPR) joined 
the network, solidifying an 
organizational commitment 
to providing the best of public 
broadcasting. Today, the 
organization is steadfast in its 
goal of providing a power-
ful voice for Connecticut’s 
diverse communities through 
the creation of multimedia 
programs and initiatives as 
well as outreach services that 
foster collaboration, inspire 
understanding, educate, and 
effect change.
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StayInTheGameCT

Funding provided by:

Additional support from:

Tuesday, June 21 

at 8 p.m. 

Repeats Monday, June 27 at 11 p.m.

Learn about screenings for breast and 

cervical cancer as well as heart dis-

ease from Connecticut’s top experts.

Email questions to 

stayinthegame@cptv.org or 

call in during the program: 

1-800-842-2788.

Watch it on CPTV.

Media Sponsors:

Tune In 06.21.2011

2012  Downton Abbey Season 2
. 
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Since its founding in 1962, CPTV has matured into a locally 
and nationally recognized producer and presenter of quality 
public television programming. CPTV’s programming depart-
ment has produced many original local and national docu-
mentaries, concert specials, and informational and lifestyle 
programs. A member of PBS, CPTV broadcasts one of the 
highest-rated local programs on any PBS station nationally – 
UConn Women’s Basketball – and has earned the distinction 
of being a leading producer and presenter of national public 
television shows. In addition, a number of CPTV programs 
originally produced for the local Connecticut market have 
reached far wider audiences. This has been accomplished 
through program distribution to other public television stations, 
as well as to institutions and organizations that find CPTV pro-
ductions invaluable as educational tools. Recent examples of 

such programs include 
the Emmy Award-
winning documentaries 
Is Time Running Out 
for the Press?, Teens 
Behind the Wheel, 
Voices in Conflict, 
and Opening Doors, 
Opening Minds. 

Locally, CPTV carries 11.5 hours of positive, nurturing 
children’s programs each weekday, reaching 50,000 to 70,000 
households daily. This children’s lineup is a rare gem on the 
television dial – a safe, noncommercial haven that presents 
education in an entertaining way.

CPTV is proud to 
provide this service 
to the children of 
Connecticut, which 

would not be possible 
without the support 

of individual donors, 
corporate sponsors, 

and the State of 
Connecticut. Na-
tionwide, CPTV 

is a leader in the world of children’s television. The station 
played a historic role in bringing several landmark children’s 
series to PBS, including Barney & Friends, Bob the Builder, 
and Thomas & Friends.

NATIONAL PROGRAMMING
CPTV continues to bring intriguing new series and specials to 
PBS stations across the nation. In 2008, CPTV co-produced 
the Emmy Award-winning PBS instructional painting and art 
history series Landscapes Through Time with David Dunlop. 
Since that time, the show earned a national Daytime Emmy 
Award for  Best Writing. CPTV has also continued to produce 
national programs that cover a wide range of subjects, from 

public affairs (In Search of 
the Good Corporate Citizen, 
Scully: The World Show) 
to song and dance (The 
T.A.M.I. Show, Dolly: Live in 
London) to American history 
(Young American Heroes).  

LOCAL PROGRAMMING

CPTV’s original, local-minded documentaries – including War 
Zone/Comfort Zone, a documentary on the struggle for veter-
ans’ rights, as well asThe Circus Fire, Mark Twain’s Neighbor-
hood Nook Farm, The Flood of ‘55, Remember When, When 
Disaster Struck Connecticut, and Heroes: Connecticut During 
World War II, just to name a few – capture fascinating views of 
the state’s history, culture, and legendary characters. 

CPTV also explores Connecticut’s heritage through compel-
ling documentaries in The Connecticut Experience series, 
produced in collaboration with the Connecticut Humanities 
Council. The series includes such films as Colt: Legend and 
Legacy and African Americans in Connecticut. 

In recent years, CPTV has 
built upon its reputation for 
producing award-winning local 
content with new documen-
taries about Connecticut 

people, places, and events. These new additions include The 
Blizzard of ‘78,  about the twentieth-century storm that brought 
Connecticut to its knees; Living Modern in Connecticut, an 
exploration of Modernist architecture in Connecticut – and 
the effort to preserve it; and All Things Connecticut, the third 
season of which began airing in 2011. Season three of the 
popular series includes eight new episodes, each of which 
features a team of seasoned reporters exploring what makes 
the Nutmeg State a unique place to work, play, and live. 
Plus, season three offers viewers exciting additions, like new 
segments on “The Power of Giving,” sponsored by Newman’s 
Own Foundation. 

In 2011, CPTV also produced 
The ‘60s in Connecticut, an 
unflinching look at this turbulent 
and transformative decade 
through the eyes of Connecticut 
residents. In addition, CPTV 
aired Town Hall meetings on 
“Retirement Realities” and 
“Women’s Health,” providing 
information and resources vital 
to Connecticut residents and 
their futures. 

UCONN WOMEN’S  
BASKETBALL

CPTV is the exclusive  
television broadcast 
home of UConn Wom-
en’s Basketball – which 
is one of the highest-rat-
ed local programs on any 
PBS station nationally. In 
addition, by broadcasting 
many games via Hoops 
Streams on the Web, 
CPTV provides basket-
ball fans accessibility to 
“UConn mania” outside 
its TV viewing area. Plus, 
CPTV’s ever-popular 

coverage has gone far beyond the final buzzer to feature illu-
minating documentaries on the team, such as 35-0!, Witness 
to Perfection, and Perfection...Again!. CPTV also produces 
the popular UConn yearbook each year for fans of the team. 
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television broadcast 
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CPTV SPORTS

The year 2011 marked the launch of CPTV Sports, an all-
new type of sports coverage for Connecticut that provides 
viewers with access to high school and college sports, 
special programming, and news. In November, the 24/7 
sports channel began airing coverage of sporting events and 
matchups from more than 40 schools and organizations, 
including the University of Connecticut, University of Hartford, 
Central Connecticut State University, Post University, and the 
CIAC state high school championships. 

CPTV Sports also provides viewers coverage of mainstream 
sports such as baseball with the New Britain Rock Cats, 
basketball with the Hartford Lightning, hockey with the CT 

Whale, and soccer with the CT Soccer League, as well as 
unique sporting events like auto racing from Stafford Motor 
Speedway, the SpiritFest Cheerleading Championships, and 
the Connecticut Special Olympics games. Future planned 
programming includes sports such as rugby, softball, 
cricket, roller derby, BMX, and others. The channel will also 
broadcast additional programming related to sports, such as 
programs on sports medicine.

Since its inception, the network has expanded its reach and 
is featured on cable companies across the state. It’s also 
available online at www.cptvsports.org. 

CPTV4U
In 2010, the development of CPTV4U, a 

statewide over-the-air and cable channel, 
became another major priority for the 
network. CPTV4U was designed to pro-
vide viewers with 24/7 access to some 

of CPTV’s most popular programming, in-
cluding mysteries, music programs, nature 

shows, dramas, documentaries, independent films, British 
comedies, and more. CPTV4U offers television audiences a 
unique and unduplicated schedule, providing them with more 
options to watch the content they desire. 
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CPTV CREATE
Create offers instructional 
programs that provide expert 
advice on cooking, arts & 
crafts, gardening, home 
improvement and travel. 
Viewers tune in each week to 
CPTV Create to be inspired 
to taste, grow, imagine, 
explore, and live their lives 
more fully.

CPTV 
SPROUT
Sprout, a cable service of 
PBS Kids, is home to trusted 
television programming 
favorites like Sesame Street 
and Barney & Friends, plus 
innovative Sprout originals 
such as The Sunny Side Up 
Show andThe Good Night 
Show. From morning to 
night, CPTV Sprout provides 
parents and kids with 
educational entertainment, 
from singing and dancing to 
birthday wishes and bedtime 
stories.



RADIO: WNPR 
WNPR offers news, information, and entertainment 
programming available to listeners on the FM dial, as 
well as online streaming and podcasting. WNPR has 
earned a reputation for award-winning journalism, 
having received eight Mark Twain Awards for Overall 
Station Excellence. A member of National Public Radio 
(NPR), American Public Media (APM) and Public 
Radio International (PRI), WNPR is one of the leading 
news stations in the public radio system. The WNPR 
news department originates in-depth news reports on 
issues and events of importance to Connecticut – such 
as technology and the environment – that frequently 
are broadcast nationally on NPR. WNPR’s Arts & 
Culture, Business, and Health Desks provide in-depth 
reporting. Plus, WNPR news reporters are a major 
presence at the State Capitol, taking listeners inside 
the inner workings of state politics.

WNPR’s longest-running original program, 
The Faith Middleton Show, has been on 
the air for over 30 years. Peabody Award-
winner Faith Middleton has interviewed 
thousands of people from all walks of life, 
on subjects ranging from social issues 
to the culinary arts – enriching the lives 
of listeners through thought-provoking 
conversations. 

WNPR’s daily news-talk program,  
Where We Live, focuses on important 
issues and ideas in Connecticut and from 
around the world, bringing community 
leaders into the studio and engaging 
listeners in the discussion. It has been 
voted the best call-in show in public radio 
by PRNDI (Public Radio News Directors 
Incorporated). 

WNPR’s most recent original program 
is The Colin McEnroe Show. Hosted by 
humorist, author, and columnist Colin 
McEnroe, the program provides discussion 
of news, arts, culture, and life that draws 
on national and local voices for a variety of 
perspectives.R
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90.5 FM Hartford/New Haven
89.1 FM Norwich/New London
88.5 FM Stamford/Greenwich
91.3 FM Southampton, NY
91.9 FM Springfield, MA
99.5 FM Storrs
Channel 206 HD
Norwich/New London
Channel 213 HD
Hartford/New Haven
Also available on 88.5 FM 
Fairfield and 90.1 FM 
Willimantic

FM

Beginning with its premiere 
broadcast on January 3, 2011, 
WNPR’s Small Business Project 
– an off-shoot of WNPR’s 
award-winning Business Desk 
– is a groundbreaking initiative 
that delves into the complex 
world of small business in 
Connecticut. Award-winning 
WNPR business reporter Harriet 
Jones and her team put small 
business under the microscope 
and investigate all aspects of 
what it takes to run a small 
business. The project aims to 
elevate public understanding of 
the challenges faced by small 
business, as well as to educate 
policy-makers and highlight the 
vital role of small business to the 
state’s economy.

John dankosky | Where We Live



ONLINE: CPBN.org
CPBN’s Web site is located at www.cpbn.org, which features 
CPTV and WNPR news and information along with exclusive 
Web-only content. Visitors can access on-demand video and 
audio content, search program information, listen to stream-
ing audio of WNPR, view CPTV and WNPR photostreams, 
pledge online, and join special e-mail subscription groups.

CPBN also recently launched Your Public Media, a Web 
portal for news and arts information. Located at YourPub-
licMedia.org, Your Public Media is made possible through 
an exclusive collaboration with select nonprofit media 
partners, and provides a daily edition of unique local 

content. Your Public Media offers a convenient and 
immersive multimedia experience where Con-
necticut’s distinct communities can come together, 
fostering collaboration, inspiring understanding, 

supporting education, and effecting change. 

PRINT: WHAT’S ON!
More than 90,000 subscribers to Connecticut 
Magazine, the state’s premier consumer 
lifestyle magazine, receive the “What’s 
On! Connecticut Public Broadcasting 
Network” program guide each month. 

The publication, which CPTV members 
receive as a benefit of membership 
for contributing each year, extends 
CPBN’s ability to inform its viewers 
about special presentations and 

other programming highlights from 
across the organization.

OUTREACH: TO OUR 
COMMUNITIES
The ability to address issues of importance from across the 
state is exemplified through CPBN’s Connecting Our 
Communities initiative, which includes co-productions, 
community partnerships, multimedia initiatives, and outreach 
programs that highlight the needs of Connecticut citizens and 

make a difference in their lives. Connecting Our 
Communities projects tackle important societal 
issues while stimulating thoughtful debate and 
stirring citizens to action.

The Connecting Our Communities initiative 
evolved from CPBN’s Mapping the Assets 
and Connecting the Assets projects, which 
entailed working with new and existing  
community partners to determine how 
Connecticut’s major service organizations 
could best use the emerging technology of 
the digital era. Its effort to engage  
nonprofit organizations as media  
partners, showcasing issues of impor-

tance to the state citizenry, is now considered a model 
for community inclusiveness via the media.

To date, the Connecting Our Communities initiative has 
yielded new television series, special documentaries, town 
meetings, short TV vignettes, publications, and Web micro-
sites. Topics have focused on energy and the environment, 
workforce development, state residents living with disabilities, 
educational reform, emergency preparedness and homeland 
security, retirement planning, Medicare prescription changes 
affecting seniors, the issues of sprawl and 
regionalism, mental health, foster 
care, and adoption.
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PROHIBITION

A  F I L M  B Y  K E N  B U R N S  &  L Y N N  N O V I C K

Go beyond the oft-told tales of gangsters, rum-runners, flappers and speakeasies to experience 

the rise, rule and fall of America’s “Great Experiment” — the 18th Amendment to the  

U.S. Constitution outlawing alcohol. 

Airs Sunday, October 2; Monday, October 3; and Tuesday, October 4 at 8 p.m. on CPTV D
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LEARNING LAB
In 2011, Hartford Public Schools and CPBN signed a historic 
agreement to build a unique learning laboratory where senior 
high school students at the Hartford Journalism & Media 
Academy (JMA) will receive continuous hands-on training in 
all aspects of media production and broadcast communication 
under the guidance of CPBN professionals. 

Set to open in the 2013-2014 academic school year, the 
Learning Lab at CPBN will serve as the JMA’s satellite campus 
where 100 students will spend each school day inside a fully 
immersive academic program of broadcast production,  
journalism and digital technology – a curriculum that supports 
the skills to a successful life, including written and verbal 
communication, critical thinking, responsibility and teamwork. 
Students will leave the program with their own digital portfolio 
of video and online projects, which can be used for college  

and career advancement. 

Housed on the fourth and fifth floor of CPBN’s Asylum Hill 
headquarters at 1049 Asylum Ave., the Learning Lab will be a 
state-of-the-art, 20,000-square-foot space featuring class-
rooms, production studios, an auditorium, production facilities 
and media workstations. Construction is set to begin in 2012. 

The Learning Lab will offer services for a wide range of needs 
and audiences, and is designed to:

n    Provide Hartford youth with unparalleled learning oppor-
tunities that will enable them to succeed as college graduates 
and as media literate and informed citizens in the future;

n   Build on the success of several current pilot educational 

programs like the Media is Magic program at America’s Choice 
at SAND and programming with the City of Hartford to serve 
youth each year through afterschool and summer programs, 
and hundreds more through mobile initiatives that will take our 
innovative media curricula into public schools throughout the 
state;

n   Expand opportunities for important career training for ap-
proximately 50 college interns each year;

n   Offer teacher training programs that will help educators to 
utilize technology to improve both student learning and their 
own performance;

n   Create relevant workforce development programs in 
consultation with key collaborators, with an initial focus on U.S. 
veterans.
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The Connecticut Public Broadcasting Network 
(CPBN) has joined with Hartford Public Schools 
(HPS) and the city’s Journalism and Media 
Academy (JMA) to train the next generation of 
journalists to master the convergence of digital 
and traditional media, bring diverse voices to 
news and entertainment programs, and re-imag-
ine core education and life skills development for 
urban youth.

THROUGH A WHOLE NEW LENS
SEE LEARNING

cptv.org keyword: lens

We can do better. 
       We must do better. 

. 

Unfortunately, far too many of our citizens continue 
to be left out of the national conversation; their 
voices, viewpoints and contributions left unused, 
unacknowledged and underreported. 

According to the National Association of Black 
Journalists (NABJ), non-Whites comprise nearly 
35% of the US population but the association’s 4th 
annual television newsroom survey finds that people 
of color fill only 12% of the newsroom manager posi-
tions at stations owned by ABC, Belo Corporation, 

CBS, Cox, Fox, Gannett, Hearst, Lin Media, Media 
General, Meredith, NBC, Nexstar Broadcasting, 
E.W. Scripps Company, Post-Newsweek 
and Tribune.  Newsroom diversity is below peak 
levels at most daily newspapers in the U.S., 
including three-fourths of the largest papers, 
according to a study for the Knight Foundation. 
“These numbers are disappointing” noted NABJ 
President Gregory H. Lee, Jr. “If the media doesn’t 
reflect America, the stories and issues of those who 
are under-represented will not be told.”

l l a bl a be a r n i n gl e a r n i n g



LOCAL PROGRAMMING 
INITIATIVES

CPTV has also made 
a commitment to local 
programming initiatives, 
the most recent of which 
is entitled Infinity Hall 
Live. Airing on CPTV as 
well as nationwide in 
2012, Infinity Hall Live 
is a new concert series 

unlike any that the public tel-
evision network has ever produced because it has a special 
connection to the Nutmeg State: each episode is taped at 
Infinity Hall, a stunning 19th century music venue located in 
Norfolk, Connecticut.  

Infinity Hall Live features world-class musicians giving 
powerful performances in an intimate setting, and viewers 
are granted front-row seats – without having to leave the 
comfort of their own homes. Additionally, each episode 
gives viewers an exclusive peek behind the scenes, com-
plete with artist interviews, and a backstage look at concert 
preparations. 

EDUCATION
In addition to broadcasting 11.5 hours of positive, nonvio-
lent, noncommercial, educational children’s programming 
weekdays on CPTV, CPBN hosts events and programs that 
have reached more than 20,000 children statewide. Over 
the past decade, CPTV’s education department has distrib-
uted more than 31,000 children’s books to school readiness 
programs, family resource centers, shelters, libraries, and 
hospitals.

As part of its ongoing commitment to education, CPBN has 
also established the Media Lab, a hands-on, educational 
production unit for students who want to learn more about 
the world of production and broadcasting. Launched in 
2008, the Media Lab’s projects have included on-air broad-
casts such as Media Is Magic and Web original features 
on the Newington Children’s Theatre Company and the 
UConn Pep Band; blogs chronicling the personal effects 
of the economic crisis; RoboNation: CT FIRST, a half-hour 
documentary on four Connecticut high school robotics 
teams; and (I)NTERVIEW, an ongoing series that uncovers 
the personal and professional stories of people who work, 
live, and play in Connecticut. 

TECHNOLOGY
Digital technology has created a transformation in the 
broadcast industry more radical than its past milestones 
– including talking movies, stereo sound, and color TV. As 
broadcast, computer, Internet, and telecommunications 
technologies converge, broadcasting is now becoming an 
interactive experience, offering programming with more 
outlets, along with high-definition (HD) picture and sound.

Thanks to the continued support of the communities served, 
CPBN has experienced tremendous growth over the 
years. In 2004, the organization made the move to a new 
broadcast facility with contemporary technology that has 
enabled CPTV and WNPR to provide programming through 
a variety of multimedia platforms.

The transition began in 1997 when the federal government 
mandated that broadcasters convert from analog to digital 
transmission, requiring stations to reinvent themselves to 
adapt to the rapid pace of advancing technology. CPBN
successfully completed a $30 million capital campaign 
to create the infrastructure necessary for the new media 
environment. The conversion to digital technology required 
replacing every piece of equipment, from cameras and 
monitors to transmitters and antennas throughout the state. 
A host of contributors – state, federal, corporate, founda-
tion, and individual – played an integral role in establishing 
CPBN’s state-of-the-art digital facility.

CPBN’s move into its new corporate headquarters and 
broadcasting facility in Hartford’s historic Asylum Hill 
neighborhood marked a new era for the company. The 
60,000-square-foot building, which was originally designed 
for the IBM Corporation by New Haven architects Pedersen 
and Tilney, dates back to 1957, and was retrofitted to ad-
dress the needs of a growing company within the changing 
media landscape. 

The CPBN facility includes a 5,600-square-foot addition 
that houses two high-definition (HD) television studios; a 
Network Operations Center with automation, server, and 
archive technology; a three-tiered control room for television

productions; and four HD edit-
ing suites. On September 13, 
2004, CPTV began broadcast-
ing from the new facility; WNPR 
made the broadcast transition 
two days later on September 
15, 2004.P
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Shelby Lynn  Infinity Hall Live Season 1



RED CARPET
CPBN creates and produces special, customized live events 
that expand on its television and radio offerings. The popular 
Red Carpet series and other events draw sold-out crowds 
to venues across the state. Examples include concerts by 
André Rieu and Celtic Thunder; a “roast-and-toast” of Geno 
Auriemma, head coach of the UConn Women’s Basketball 
team; local tapings of Wait, Wait...Don’t Tell Me!, Antiques 
Roadshow, and A Prairie Home Companion; and a preview 
screening of The War, featuring producer Ken Burns.

Since 2009, CPBN has 
expanded its array of 

popular events to 
include the CPTV and 

WNPR Craft Beer & 
Chili Challenge at 
Rentschler Field 
in East Hartford, 
Connecticut, al-
lowing thousands 
of attendees 

plenty of room to 
enjoy hundreds of 

craft beers from over 80 
breweries and dozens of 

chilis from more than 20 of  
       the best restaurants in the state; the 
Connecticut Treasure Hunt Antiques Appraisal Fair; and a 
number of events featuring WNPR’s Food Schmooze host 
Faith Middleton. In 2011, for example, Middleton hosted a 
very popular martini competition featuring original cocktail 
designs from Connecticut mixologists. 

ACCOMPLISHMENTS
CPTV’s awards for original productions have included 2 
National Emmy Awards, 84 Regional Emmy awards, 369 
Regional Emmy nominations, 7 CINE Golden Eagle Awards, 
1 Gracie Allen Award, as well as numerous local awards and 
acknowledgments. WNPR has received 2 George Foster 
Peabody Awards, 5 Ohio State Awards, 2 Gracie Allen 
Awards; and over 60 Associated Press Awards, including 8 
Mark Twain Awards for Overall Station Excellence.  

SUPPORTING STARS
The Connecticut Public Broadcasting Network has been built 
on corporate, foundation, and individual support for nearly 50 
years, and its growth and success depend on this vital sup-

port system. Community support takes many forms – some 
people make financial contributions, some share their time 
and talents, others participate in special events. CPBN relies 
on its enthusiastic volunteers to assist during on-air member-
ship campaigns and special events, such as the Connecticut 
Treasure Hunt.

STEWARDSHIP & TRUSTEES
Connecticut Public Broadcasting, Inc. (CPBI), the parent com-
pany of CPBN, is operated via a unique community-based 
license, with a Board of Trustees serving as a steward of the 
institution. Trustees serve terms of four years, and elections 
are held annually. For more information about the organiza-
tion’s governance structure, visit www.CPBN.org.
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Since 2009, CPBN has 
expanded its array of 

popular events to 
include the CPTV and 

enjoy hundreds of 
craft beers from over 80 

breweries and dozens of 
chilis from more than 20 of 

the best restaurants in the state; the 
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THE FUTURE
Connecticut Public Broadcasting Network’s 
mission is to add value to people’s lives through 
programs and services that inform, educate, en-
tertain, and inspire audiences in Connecticut and 
beyond. This mission focuses on creating distinct 
content – specific to the audiences that we serve 
– irrespective of the delivery technology.

Through CPTV, WNPR, and the Internet, CPBN 
will continue to produce original content that 
benefits Connecticut’s diverse communities – 
while continuing to reinvent itself within America’s 
ever-changing broadcast terrain. Part of this 
reinvention includes using new high-definition 
(HD) digital delivery systems to enhance the 
services provided.

In addition, the organization plans to strengthen 
and add value to the relationship between CPBN 
and Connecticut’s educators. This includes 
implementing outreach programs that support 
both local and national programming and making 
local virtual content available to provide online 
educational opportunities. In continuing to deliver 
the gold standard in high-quality content across a 
variety of media modes, CPBN envisions itself as 
one of the most trusted, valued, and supported 
media organizations in Connecticut and beyond.

THANK YOU
Thank you for taking the time to get to know our 
programs, our services, and our plans. 

As we enter this new era in broadcasting, we 
are focusing on the growing advancements and 
capabilities of technology across our broadcast-
ing media. To unify our mission of providing 
high-quality, informative, educational, and 
thought-provoking content, we have chosen 
to examine the very foundation of Connecticut 
Public Broadcasting, Inc.

Our leadership has been thinking about how 
we can enhance our position in this expanding 
interactive market. In an age where technology 
is constantly changing, affording us new and 
improved ways to communicate with our viewers, 
listeners, and users, our Board of Trustees has 

decided that the name Connecticut Public Broad-
casting Network best describes what services we 
want to offer in the future.

Our stations are at the core of what we do. They 
provide a platform of credibility, community 
connection, and quality content. This being said, 
rebranding our organization is not about moving 
away from traditional broadcast media. It is about 
putting value in the other media in which we are 
involved. The number of such media will surely 
continue to grow.

In addition to being the home of CPTV and 
WNPR, two of the leading public broadcasting 
stations in the country, we want to provide you 
with multiple channels targeted at specific pro-
gramming -- like CPTV4U, CPTV Create, CPTV 
Sprout, and CPTV Sports, which will give view-
ers direct access to the programs that they want 
to see. We also intend to provide more Internet 
and streaming options. With the possibilities as 
vast as they currently are, being recognized now 
as the Connecticut Public Broadcasting Network 
makes sense.

We hope to expand our vision of the Connecticut 
Public Broadcasting Network so that it encom-
passes advancements through the 21st century, 
including streaming audio and video services, 
interactive Web sites, educational and inspiring 
television programming, and up-to-date radio 
broadcasts of our ever-changing world. It will 
take time, effort, and resources, but I know that 
you will be with us all the way.

Finally, thank you for your generous support. You 
make us the vital organization that we are now – 
and that we hope to become in the future.

Jerry Franklim
President and CEO
Connecticut Public Broadcasting NetworkC
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CPTV
Available on digital channels and cable companies in 
Connecticut (plus several cable companies beyond 
state borders); and satellite and IP service providers.

CPTV Digital Channels
Hartford: WEDH-24 / Digital 24.1
Bridgeport: WEDW-49 / Digital 49.1
Norwich: WEDN-53 / Digital 53.1
New Haven: WEDY-65 / Digital 65.1
CPTV4U: Digital 24.2, 49.2, 53.2, 65.2
CPTV Sports: Comcast Cable Channels 185, 187, and 
744; Cox Communications Cable Channel 144
CPTV Sprout: Comcast Cable Channel 128*

WNPR
Available on FM channels, airing in  
Connecticut, Massachusetts, and New York.

WNPR Stations
Hartford/New Haven: 90.5 FM
Norwich/New London: 89.1 FM
Stamford/Greenwich: 88.5 FM
Southampton, NY: 91.3 FM
Storrs: 99.5 FM
Channel 206 HD-Norwich/New London
Channel 213 HD-Hartford/New Haven

Also available on:
Fairfield: 88.5 FM
Willimantic: 90.1 FM
Springfield, MA: 91.9 FM

ONLINE
www.CPTV.org
www.WNPR.org
www.CPBN.org
www.YourPublicMedia.org

CONTACT US
Connecticut Public Broadcasting Network
CPTV and WNPR
1049 Asylum Avenue
Hartford, CT 06105-2411
860.278.5310 

* Comcast cable only

ACCOLADES
CPTV has earned:
2 National Daytime Emmy Awards
84 Regional Emmy Awards
369 Regional Emmy Award nominations
7 CINE Golden Eagle Awards and
1 Gracie Allen Award.

WNPR has earned:
2 George Foster Peabody Awards
5 Ohio State Awards
2 Gracie Allen Awards
More than 60 Associated Press Awards, including 8 
Mark Twain Awards for Overall Station Excellence.

In 2011, CPTV produced 55 new shows, including All 
Things Connecticut ; Infinity Hall Live; and The ‘60s in 
Connecticut. Overall, CPTV was nominated for 9 
Regional Emmy Awards and was the recipient of 2 
Emmys in 2011. Furthermore, two of WNPR’s daily 
news/talk programs, Where We Live and The Colin 
McEnroe Show, were honored with three awards at 
the Public Radio News Directors Inc. (PRNDI) confer-
ence. Where We Live earned first place for “Best Call-In 
Show” and second place for “Best News and Public 
Affairs.” The Colin McEnroe Show won second place 
in the “Best Interview” category. In addition, WNPR 
received The Connecticut Light and Power Company 
Award for Outstanding Contributions to Main Street 
Revitalization for Where We Live.

BUDGET
CPBN is a 501(c)(3) nonprofit organization with a $18 
million operating budget.

MISSION
“To add value to people’s lives through programs and 
services that inform, educate, entertain, and inspire our 
audiences in Connecticut and beyond.”

MEMBERSHIP
Nearly 60,000 members statewide and across the 
nation. 

VIEWERS AND LISTENERS
CPTV reaches 450,000 individuals each week. WNPR 
reaches 240,000 listeners each week. Since 2005, the 
WNPR audience has grown almost 12 percent.

BOARD MEMBERS
n  Thomas Barnes, Chairman of the Board, Barnes Group, Inc.
n  Edith Bjornson, Consultant
n  Francisco Borges, Chairman and Managing Partner, 
    Landmark Partners Inc.
n  Bruce Bozsum, Acting Chairman, The Mohegan Tribe 
n  Paul Bucha, President, Terra Mark II, LLC
n  Gregory Butler, Senior Vice President and General Counsel, 
    Northeast Utilities
n  Christopher Campbell, President and CEO, 
    Palace Digital Production Center
n  Gayle Capozzalo, Executive Vice President, 
    Yale New Haven Health System
n  Arnold Chase, Executive Vice President, Chase Enterprises
n  Daniel Crown, President, Foray Entertainment
n  Arthur Diedrick, Chairman and Chief Executive Officer, 
   Communications International
n  Jerry Franklin (Ex Officio), President and CEO, 
    Connecticut Public Broadcasting, Inc.
n   Lynn R. Fusco, President, The Fusco Corporation
n  Jeffrey Hoffman, Co-Chairman, Hoffman Auto Group
n  Peter G. Kelly, Senior Principal, Updike, Kelly & Spellacy PC
n  Mary McLaughlin, Senior Vice President, 
    Comcast Western New England 
n  William Nickerson, President, 
    Eugene A. Hoffman Management Inc.
n  Pamela Pagnani, Attorney, Dewey & LeBoeuf LLP
n  Faye Preston, Principal, Rock Hill Associates, LLC
n  Brian A. Renstrom, Partner, Blum, Shapiro & Company, P.C.
n  Teri Trotter, Retired Counsel, General Electric Company
n  Roger Williams, President, Roger Wilco Productions, LLC
n  Jay Youngling, President, Independent Resources, Inc.
n  Michael Zebarth, Director, PIMMS/Wesleyan University
n  Carl Chadburn, Trustee Emeriti
n  Laura Lee Simon, Trustee Emeriti
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Connecticut Public Broadcasting, Inc.
Financial Results For the Fiscal Years Ended June 30, 2011 and 2010

OPERATING REVENUE:      FY 2011          FY 2010

Membership Revenue
Corporate Underwriting/Foundations
Corporation for Public Broadcasting
Support for National Programming
Annual Endowment Distribution
Educational Outreach
Special Events
Contribute A Car
Nonbroadcasting Revenue
State of Connecticut
Unrestricted Endowment Gifts
Miscellaneous
MediaVision Productions, Inc.
TOTAL OPERATING REVENUE

OPERATING EXPENSES:

Programming/Media Expenses:
CPTV Local Programming
WNPR Programming
On-line Services
Total Programming/Media Expenses

Development Expenses:
Membership
Corporate Underwriting/Foundations
Special Events
Management/New Business Initiatives
Total Development Expenses

National Programming Expenses
Education Expenses
Broadcasting Expenses
Program Information Expenses

Management and Administrative Expenses:
General
Facilities
Human Resources
Information Technology
Total Management and Administrative Expenses

MediaVision Productions, Inc.
TOTAL OPERATING EXPENSES

NET REVENUE SURPLUS (DEFICIT)

39.4%
29.5%
10.4%
11.1%
2.4%
1.9%
 .9%

1.4%
.8%

0.0%
.06%
.84%
1.3%

100%

31.1%
10.8%
1.6%

43.5%

14.8%
3.4%
1.0%
1.7%

20.9%

10.3%
1.3%
7.8%
2.9%

8.3%
2.7%
.9%
.5%

12.4%

.9%
100%

 

% OF
TOTAL

Sources of Revenue

Operating Expenses

Programming/Media
43.5%

Development
20.9%

National Programming
10.3%

Education
1.3%

Broadcasting
7.8%

Program Information
2.9%

Management/Administrative
12.4%

MediaVision
.9%

Membership
39.4%

Underwriting/Foundations
29.5%

Corporation for Public 
Broadcasting
10.4%

National Programming
11.1%

Annual Endowment
2.4%

Special Events .9%

Contribute A Car 1.4% Non Broadcasting .8%

MediaVision 1.3%

Miscellaneous .84%

Unrestricted Endowment .06%

$7,411,085 
4,146,559 
2,226,629 
1,761,662 

403,914 
0

549,720 
208,388 
153,878 

0 
22,644 

130,385 
246,278 

17,261,142 

5,218,098 
1,720,825 

230,003 
7,168,926 

2,737,594 
612,378 
468,976 
261,809 

4,080,757 

1,300,769 
16,970 

1,571,108 
536,775 

1,268,410 
518,340 
111,786 
66,070 

1,964,606 

160,953 
16,800,864 

$460,278 

Educational Outreach
1.9%

$7,084,651 
5,301,906 
1,876,332 
1,999,963 

434,964 
340,216
156,580 
251,302 
142,087 

0 
11,634 

146,878 
231,197 

17,977,710 

5,461,080 
1,896,278 

274,557 
7,631,915 

2,595,995 
598,303 
170,361 
292,642 

3,657,301 

1,814,401 
233,587 

1,382,217 
510,213 

1,454,606 
480,927 
151,873 
64,528 

2,151,934 

161,190 
17,542,758 

$434,952 


